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Variable Assessment:

Studio 20 credits | CCS 60 credits

Brief:

This project focuses on semiotics in visual advertising. We are constantly exposed to ads, from the streets to our homes, and in 
various forms. The advertising industry is part of our everyday culture, communicating with us various messages through texts, 
images, and sounds. By deconstructing elements of adverts, I’m hoping to understand the theories and ideologies of semiotics 
within, and educate others on the strategies used in marketing. What are the different semiotic elements of an advert? Does the 
viewer/reader need to fully understand every aspect and its message? And what role does he have in this exchange?
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Description:

For this project, I created a video where I analyse the different semiotic elements found in perfume adverts. The screen is split in 
two: on the left side is a basic prototype of the poster, with the words put in as a place holder, which light up when being described. 
The second side shows a gif animation of the element depicted. 

The video relies heavily on the descriptive audio, which explains the components. The audio stages a fictitious meeting between 
advertisers creating their own perfume advert, where they analyse other campaigns and the different components of the poster. It 
uses some quotes and citations of other people, such as Roland Barthes and Steven Lepitak.
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Final Outcome: https://youtu.be/KNzVdPFnmNU



5

Alison Grace DECONSTRUCTION OF SEMIOTICS IN ADVERTISING AGP603

Left: Poster with the different semiotic elements of a perfume ad
Right: Same poster, lit up with “Name of the perfume” element, where the audio would describe it
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Playlist of GIFs elements used: https://youtube.com/playlist?list=PLpwHEtWlVwCcLPKzFSqoL4tphYEDQ7GkJ

https://youtube.com/playlist?list=PLpwHEtWlVwCcLPKzFSqoL4tphYEDQ7GkJ
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Script used for the video 
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Installation shot
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Installation shot
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Installation shot
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Installation shot
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Installation shot, scale size
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Animated Mockup: https://youtu.be/8bXC4BjdtVk

https://youtu.be/8bXC4BjdtVk
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Intallation mockup, scale size
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Reflection

For my project, I wanted to learn more about semiotic in adverts, and then educate people about it. Advertisement is often considered as a 
manipulative and money hungry business, but this is due to a misunderstanding on how it works. Through the video, I wish to give people 
the tools on how to properly analyse adverts. Using the prototype of a perfume advert, I analysed in depth  the different semiotic elements 
and roles they each play, as well as what role the viewer (and consumer) takes part in this. 

On the educational part and research, I believe to have achieved this aim. However, the video is quite long so people might lose 
interest. If I had more time, I would make divided the video in different parts and add a time frame, so it would be easier to see 
which part I’ll be taking about and for how long. I think people would still learn from it, even if they don’t watch the whole video. 
Another way I could expand the project would be to use a big room, have the basic poster in the middle of the wall, while multiple 
gifs play along side the poster, covering the whole room.

As this is a video, it can be adapted for different mediums, like with a projector or a TV set. However, the original idea is to have it 
projected and seen in a big space, with the sound playing in the exhibition. I also had in mind that in could be in a dark room, so that 
the viewer could be fully emerged while watching it, similarly to how he would identify himself in adverts.

With this project, I can see myself as an educational designer, a researcher, but also an advertiser. I also enjoy working with 
imagery and moving images.
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Image list:

-Boss Alive advert, 2020
-Burberry Body advert, 2012
-Calvin Klein Beauty advert, 2013
-Cartier La Panthere advert, 2015
-Chanel Gabrielle advert, 2017
-Chanel Coco Mademoiselle advert, 2020
-Chanel No 5 advert, 2005
-Dior J’adore advert, 2011
-Dior Joy advert, 2018
-Dior Miss Dior advert, 2021
-Dolce & Gabanna Dolce advert, 2014
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-Dolce & Gabanna The Only One advert, 2018
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-Giorgio Armani Si advert, 2018
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-Givenchy Live Irresistible advert, 2015
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-Kenzo World advert, 2017
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-Mugler Alien advert, 2021
-Mugler Alien Goddess advert, 2021
-Mugler Aura advert, 2007
-Tom Ford Black Orchid advert, 2016
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