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AWARDS

I’m a Creative Director in sustainability. I help NGOs 
communicating complex science-related issues 
and translating them into engaging pieces: from 
data visualisation and reports to animations, films 
and social media content. I also help commercial 
businesses communicating their sustainability 
roadmaps and theory of change.

I have been a Designer, Art Director and Creative 
Director in advertising, working mostly in London 
and previously in Milan, in Germany and Bolzano, 
where I’m from. For over 12 years, I’ve been 
concentrating my efforts in helping multinational 
businesses to increase their revenues, but 
in parallel, my interest in sustainability and 
conservation grew. This created more and more 
internal friction, until two years ago when I took the 
decision to quit my commercial work and career 
almost completely to dedicate my time and energies 
to projects related to the greener good. This 
decision opened the door for me to learn a whole 
new world of approaching creativity and design 
thinking and gave me the amazing opportunity to 
work in Indonesia, one of the countries that hold the 
most incredible biodiversity and is fighting hard not 
to be exploited by international corporations. 
I now work between the UK and Indonesia for 
Catalyze, a communications and system design 
company dedicated to sustainable development. 
As their Creative Director, I lead and mentor their 
team of digital and print designers, strategists and 
copywriters, raise the bar in terms of international 
credibility and liaise with clients. My advertising 
experience helps me use commercial strategies and 
acumen to push clients to create cutting edge work, 
even when they are often understaffed and don’t 
have a lot of funding. I’ve been working with NGOs 
like WWF and RSPO to help them promote their 
sustainability programs and policies to businesses, 
created more general public education pieces 
on their social media, delivering a wide range of 
formats aimed at different target audiences. We 

work for commercial clients like Wilmar, one of 
the largest palm oil producers globally, to help 
them communicate their roadmap to become 
incrementally more sustainable. We also received 
a grant from the Packard Foundation, and we’re 
working as facilitators to construct and apply a 
theory of change around sustainable fishing.
In my period in Bali, I also worked with the local 
community to create a social media campaign to 
persuade people to stay home during the Covid19 
crisis.

In 2016 I joined BAE Systems Applied Intelligence, 
in the cybersecurity department, one of the largest 
defence companies in the world. Although working 
for the defence was a controversial choice, I was 
exposed to a unique set of projects that were 
pioneering in social security, data analysis and 
innovative tech to help governments protect the 
vulnerable and businesses and offer better services.

My work in advertising revolves mostly around 
brand awareness and product launches with 
integrated and digital campaigns. This allowed me 
to be aware of how audiences behave online and be 
constantly up to date with the latest platforms and 
technologies. I’ve been working with global brands - 
L’Oreal, Durex, Virgin, Ikea, Unilever and Activision, 
to name a few. 

I think sustainability is a fast-growing world that 
is coming to a tipping point with what we’re 
experiencing through the Covid19 pandemic. 
Communities are finally realising the need to 
construct a more sustainable future that doesn’t 
impact nature in such a destructive way and is more 
humane and empathetic.

1x CANNES LIONS HEALTH FINALIST

1x WEBBY HONOREE 

1x THE DRUM AWARDS

1x DMA GOLD

2x DMA SILVER

1x DIGITAL OUT-OF-HOME AWARDS
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B E A
M A G G I P I N T O
C R E A T I V E  D I R E C T O R
I’m an advertising Creative Director with a �lm, design and science 
background. As core principles, I value conceptual ideas that have 
high aesthetics as well as human empathy. I enjoy working for 
beauty, fashion and entertainment brands, but in recent years I’ve 
been more and more interested in environmental issues, balancing 
commercial clients and sustainability NGOs. For 15 years I’ve been 

working in advertising around Europe (UK, Italy and Germany) 
before moving to Indonesia in 2019 to work for Catalyze and 
dedicating my e�orts to sustainability communications.
I spend my free time writing music, freediving, cleaning beaches or 
joining some local action for climate change. I say things straight, 
never take myself too seriously and enjoy working in collaborative 
teams that value creativity, diversity and some sense of humour.

W O R K  E X P E R I E N C E

E D U C A T I O N  +  C E R T I F I C A T E S

P E R S O N A L  I N T E R E S T S

07/2020
03/2019

Creative Director
Catalyze ≈ Bali, ID
Leading a team of designers, copywriters and 
illustrators in a design and communications agency 
completely dedicated to sustainability. 
Understanding complex science based issues and 
translating them into engaging animations, 
infographics, illustrations and presentations.
Clients: WWF, RSPO, GPSNR, Wilmar.

08/2017
11/2016

Senior Art Director
BAE Systems ≈ London, UK
Conceptual ideas, art direction, visual design and UX 
for digital products and related marketing 
campaigns, videos and social media content. Present 
and educate clients as well as internal sta� to 
creative processes.
Clients: UK DSTL, Vodafone, UK Home O�ce

10/2016
10/2013

Art Director
TMW Unlimited ≈ London, UK
Produce award winning integrated global 
campaigns, being responsible for conceptual ideas, 
presenting to clients and directing 
video-photoshoots, overseeing designers and 
coordinating production companies.
Clients: Durex, Activision, Reckitt & Benkiser, 
Unilever, Sony Mobile, In�niti, Canon

09/2013
12/2011

Digital Art Director
Cayenne (Dentsu) ≈ Milan, IT
Conceptual ideas, art direction and design of 
integrated and digital campaigns and always on 
digital marketing activities. Supervising designers 
and production companies, presenting work to 
clients.
Clients: Forst, MediaMarket, Webank, Skoda, Edison

12/2011
04/2011

Digital Art Director
Havas ≈ Milan, IT
Art direct integrated campaigns with a digital focus. 
Clients: Peugeot, Unilever, Jaguar, Moretti, Bic

03/2011
09/2009

Digital Designer
Profero ≈ Milan, IT
Digital and o�ine campaigns.
Clients: Ikea, Johnson&Johnson’s, Lufthansa, Seat

2008 Bachelor in Design and Arts
Free University of Bolzano
Triligual courses held in English, German and Italian

2021 Master in Sustainabe Design
University of Brighton

2002 Biology - University studies
University of Bologna

2001 Science College Diploma
Liceo Scientifico Torricelli, Bolzano

Voice, Keyboards and Music Theory
IMV Bolzano, Estill Method, CPM Milano

Scuba and Freediving
PADI Advanced OW, SSI Lev2 Advanced

07/2009
02/2009

Brand Designer
Pitis ≈ Milan, IT
Branding, book covers and music album covers.

01/2009
04/2008

Junior Brand Designer
Baumann + Baumann ≈ Stuttgart, DE

2008
2004

Designer, Video Editor, Translator
Freelance ≈ Bolzano, IT

now
06/2018

Founder & Creative Director
Wavvves ≈ Global
Art direction, branding and illustration for 
integrated campaigns and content with a particular 
attention to new trends and aesthetics. Wide range 
of work for luxury and beauty, health and 
sustainability.
Clients: Wella, Max Factor, Health sector

04/2018
08/2017

Creative Director
Gene ≈ Brighton, UK
Being responsible for all creative output of the 
agency I was managing and growing the design and 
UX team, mentoring juniors and inspiring clients. I 
delivered conceptual ideas, setting up the art 
direction and tone of voice, acting as brand 
guardian.
Clients: Gro, Canagan, Hornby

CV



PROJECT 1/6
#TURNOFFTOTURNON

CLIENT DUREX 

BRIEF 
We were asked to create a digital 
campaign as a brand awareness 
piece aimed at young couples (20s to 
early 40s) around the world. 
Earth Hour was coming up, when 
people are invited to turn off the 
lights for one hour to reduce our 
carbon footprint. We came up with 
the idea to “turn off” the light and 
“turn on” the passion, encouraging 
lovers to disconnect from their 
distracting devices and enjoy each 
other company. We created a short 
film and a social media campaign 
that went live globally

This project was a clear exercise 
to raise brand awareness, with 
the desire to give a positive green 
message, without losing the playful 
tone of voice of Durex.

This multiple award winning 
campaign and finalist at the Cannes 
Lions has been translated in over 40 
languages around the world.

ROLE LEAD DESIGN
I designed the brand identity of the 
campaign, contributing on the overall 
conceptual ideas and leading the 
design production within the team.

ARTICLE ON THE DRUM >



VIEW FILM & CASE STUDY >



PROJECT 2/6
GREENPEACE “RESTART”

CLIENT GREENPEACE 

BRIEF 
The hard hit Italy received from 
COVID and its rigid lockdown policies 
dragged the country in a deep 
recession, leaving the population 
tired and uncovering many problems 
in the structure of society and the 
government, making apparent 
the need to invest in healthcare, 
education and a more sustainable 
living. While covid was happening 
and we were distracted by the news, 
many countries decided to invest 
their future funds into military and 
polluting activities rather than in 
what is more urgent for the people.

Greenpeace decided to reveal this 
data in an advertising campaign in 
major Italian cities, with posters in 
key commuters points. GP wanted 
to be seen at the side of the people, 
the taxpayers, the key workers, 
and encourage them to take action 
by signing their petition to tell the 
government where they want tax 
funds to be spent.

ROLE CREATIVE DIRECTOR
I worked alongside the copywriter 
CD at Latte, coming up with several 
rutes for the campaing with different 
tones. I art directed and designed the 
campaign. We developed 4 subjects: 
public health, education, organic 
agriculture, renewable energy.



CASE STUDY >



PROJECT 3/6
THE DATA 
SCIENCE CHALLENGE

CLIENT DSTL 

BRIEF 
The British Defence Science and 
Technology Laboratory was in 
need to recruit data scientists 
that would help them solve “real 
life” problems through data 
analysis. The recruitment wasn’t 
going as they hoped as they were 
competing against highly paid 
roles in multinational companies, 
and they would mainly look for 
British Citizens for national security 
reasons.
To help them we built a portal with 

data science challenges that would 
attract talent through not only 
monetary prizes but also a unique 
set of mock data similar to what the 
defence deals with, representing real 
world problems.

ROLE ART DIRECTION
I lead the team with the visual 
concepting, using geometric patterns 
to represent the behaviour of data, 
coordinating the work of designers, 
UX, motion designers and developers.

PRESS COVERAGE ON WIRED >



VIEW FILM & FULL PROJECT >



PROJECT 4/6
#HITPAINYATTA

CLIENT ACTIVISION 

BRIEF 
We were asked to create a digital 
campaign supporting the launch 
of a new videogame for children: 
Skylanders. The launch event was 
coming up in just over a month 
and we needed to come up with 
a quick turnaround project. We 
were inspired by the nature of the 
game and its physical connection 
to reality: children collect action 
figures to plug to their consoles 
and play with that character. Our 
favourite was (obviously) the baddy, 
a colourful monster that would spit 
candies on his opponents, called 
Painyatta.
We created 3 huge pinattas in the 

shape of Painyatta, inside we hid a 
bundle of prizes. We displayed them 
at the launch event at the Barbican 
in London livestreaming it on twitter. 
We then created a mechanical 
baseball bat powered by Arduino, 
that, connecting through Twitter, 
would #hitpainyatta every time the 
hashtag was tweeted by users. The 
user that destroyed Painyatta with 
their tweet would win the prizes. 

ROLE ART DIRECTION
I worked with the copywriter to 
come up with the idea as well as 
coordinating the graphic and product 
design with the team of developers 
and designers.
ARTICLE ON HACKADAY >



VIEW CASE STUDY >



PROJECT 5/6
WWF CASE STUDY

CLIENT WWF 

BRIEF 
The World Wildlife Foundation is 
divided in many different practices 
scattered around the world that 
deal with the most diverse topics. In 
recent years WWF has become very 
human centric, putting communities 
at the core of their policies. They see 
human life and nature with a holistic 
view, stiving for a balance between 
human activities and conservation.
The projects I’ve been working on for 
this client are very diverse. From big 
web builds to social media content 
and fundraising campaigns, as well 
as infographics and regular reports. 
I consult them with on strategy and 

creative ideas to understand where 
to go next with their campaigns 
and how to best connect with their 
very diverse audiences that include 
government officals, businesses and 
general public.

ROLE CREATIVE DIRECTION
Leading a creative team of 
copywriters, UX/UI and print 
designers, mentoring them to 
become competitive with global 
standards. I’m actively raising the 
bar on visual design as well as on 
digital transformation, implementing 
processes that are a standard in the 
UK, such as agile working and UX 
design and research. 



INFOGRAPHIC BROCHURE 
ILLUSTRATING ENDANGERED 

MIGRATORY SPECIES 
AND THEIR THREATS 

ANIMATION FOR 
THE CORAL REEF 
RESCUE INITIATIVE >



ANIMATION THAT 
EXPLAINS WHAT IS 
THE CRYOSPHERE >

PALM OIL PRODUCTION 
THEORY OF CHANGE AND 
WEBSITE SCORING MAJOR 
PALM OIL PRODUCERS >



CAMPAIGN 
AGAINST DEEP 

SEABED MINING



PROJECT 6/6
HELLO STRANGER

BRIEF 
During my time at TMW Unlimited 
we used to organise hackathons 
every year. In 24 hours we had to 
come up with a solution to a given 
brief, designing a creative tech 
product, prototype it, and pitch it to 
a jury of clients.

The brief: People in Britain seem 
to dislike small talk in the street, 
especially in busy cities like London, 
where socialising on the bus is 
almost taboo. We were asked to 
invent a system or a device for 
people to interact with each other 
in the streets. We concentrated 
mostly on the daily commute, a 

moment of the day no one in London 
is particularly fond of. We created 
Bubble: an app that helps you burst 
out of your bubble and talk to 
strangers.
A speech bubble LED device to wear 
on your coat would connect via 
bluetooth to an app on your phone. 
The pin would light up when a person 
passing by shares an interest with 
you. The app would notify both users 
with an ice-breaker sentence to start 
a conversation with each other.

ROLE ART DIRECTION & 
DESIGN



VIEW PITCH FILM >



A personal activism project inspired by the work of Sea Shepherd, filming whale hunters in Iceland and 
the Faroe Island. The colouring book was created initially to be sent via post to politicians, addressed to 
their children. The envelope came with a red pencil only, to colour in the blood of the whales.
This ongoing piece is still being distributed mostly at local festivals and fairs about sustainability and 
water sports.

HAPPY WHALING -  ACTIVISM PIECE

VIRGIN TRAINS TWITTER GAMIFICATION >

SONY MOBILE GLOBAL UGC COMPETITION >

CLEARASIL DIGITAL OUT OF DOOR >

OTHER PROJECTS 
OF INTEREST


